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NOTICES OF FINAL RULEMAKING

The Administrative Procedure Act requires the publication of the final rules of the state’s agencies. Final rules are those which have
appeared in the Register first as proposed rules and have been through the formal rulemaking process including approval by the Gover-
nor’s Regulatory Review Council or the Attorney General. The Secretary of State shall publish the notice along with the Preamble and the
full text in the next available issue of the Register after the final rules have been submitted for filing and publication.

NOTICE OF FINAL RULEMAKING

TITLE 19: ALCOHOL, HORSE AND DOG RACING, LOTTERY, AND GAMING

CHAPTER 3: ARIZONA STATE LOTTERY COMMISSION

[R0O7-270]
PREAMBLE
1. Sections Affected Rulemaking Action
R19-3-1001 Amend
R19-3-1002 Amend
R19-3-1003 Amend
R19-3-1004 Amend
R19-3-1005 Repeal
R19-3-1006 Repeal
R19-3-1007 Amend
R19-3-1008 Amend
2. The statutory authority for rulemaking, including both the authorizing statute (general) and the statutes the rules
are implementing (specific):
Authorizing statute: A.R.S. § 5-504(B) and (C)
Implementing statute: A.R.S. § 5-504(B) and (C)
3. The effective date of the rules:
September 15, 2007
4. A list of all previous notices appearing in the Register addressing the final rules:
Notice of Rulemaking Docket Opening: 12 A.A.R. 1859, June 2, 2006
Notice of Proposed Rulemaking: 12 A.A.R. 2389, July 7, 2006
5. The name and address of agency personnel with whom persons may communicate regarding the rulemaking:
Name: J. Art Macias Jr., Executive Director
Address: Arizona State Lottery
4740 E. University Drive
Phoenix, AZ 85034
Telephone: (480) 921-4505
Fax: (480) 921-4488
E-mail: amacias@azlottery.gov
or
Name: Pam DiNunzio
Address: Arizona State Lottery
4740 E. University Drive
Phoenix, AZ 85034
Telephone: (480) 921-4489
Fax: (480) 921-4488
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E-mail: pdinunzio@azlottery.gov

An explanation of the rules, including the agency’s reason for initiating the rules:
Article 10 sets forth provisions unique to the conduct of Lottery promotions to increase sales, public awareness of
Lottery games and benefits, and retailer participation in Lottery programs. These rules are being amended to group
the types of promotions into more general categories. Detailed information regarding individual promotions are fully
described in the Promotion Profile as required by these rules. The rules also explain how to determine a winning pro-
motion, the procedures required to claim promotional items, and disputes concerning promotions.

A reference to any study relevant to the rules that the agency reviewed and either proposes to rely on or not rely on
in its evaluation of or justification for the rules. where the public may obtain or review each study. all data under-

lving each study. and any analysis of each study and other supporting material:
None

A showing of good cause why the rules are necessary to promote a statewide interest if the rules will diminish a pre-
vious grant of authority of a political subdivision of this state:

Not applicable

The summary of the economic, small business, and consumer impact:
The rules for Article 10, Promotions, describe various types of Lottery promotions and procedures relating to these
promotions. The Lottery anticipates amendments to Article 10 will impact the agency, Lottery retailers, Lottery play-
ers, and potentially state revenues.

A. The Arizona State Lottery. Costs to the agency related to this rulemaking are included in the agency’s appropri-
ated budget. They include the cost of cash or merchandise prizes, as well as administrative operating expenses associ-
ated with personnel, point-of-sale items, and related advertising. The Lottery does not anticipate any additional costs
to the agency as a result of this rulemaking.

B. Businesses Directly Affected by this Rulemaking. Businesses affected by these rules are Lottery retailers who sell
Lottery game products to the public. The only impact the rules have upon Lottery retailers is to specify how to deter-
mine a winning promotion, and if applicable, the premium amount. Currently, retailers receive a base commission of
$.065 for each $1 Lottery game transaction. An increase in sales as a result of Lottery promotions will also increase
the amount of commissions earned by retailers.

C. Consumers and the Public. There are no costs to the public associated with this rulemaking. The description of
promotion procedures will assist players in understanding how to participate in Lottery promotions and claim win-
ning promotional prizes.

D. State Revenues. These rules allow the Lottery to introduce various product promotions, thus providing the state
with a potential to increase revenue.

This rulemaking clarifies Lottery promotion procedures and will not have any identifiable economic impact on polit-
ical subdivisions of the state, private and public employment, or the general public.

o cable):

There are no substantive changes between the proposed rules and the final rules.

A summary of the comments made regarding the rules and the agency response to them:
No oral or written comments were received regarding the rules.

12. Any other matters prescribed by statute that are applicable to the specific agency or to any specific rule or class of

rules:
Not applicable

Incorporation by reference and their location in the rules:
Not applicable

14. Was this rule previously made as an emergency rule?

No

15. The full text of the rules follows:

TITLE 19: ALCOHOL, HORSE AND DOG RACING, LOTTERY, AND GAMING

CHAPTER 3: ARIZONA STATE LOTTERY COMMISSION

ARTICLE 10. PROMOTIONS
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Section

R19-3-1001. Definitions

R19-3-1002. Promotion Profile

R19-3-1003. Promotion Play-Style Playstyle — Promotion Type
R19-3-1004. Determlnatlon of a W1nn1ng Promotion

R19-3-1005.

R19-3-1006. Pfeme&eﬂ—\la-hd-&&eﬂ—l%equﬁemems Repeale
R19-3-1007. Procedure for Claiming Prizes and Claim Period

R19-3-1008. Disputes Concerning a Promotion Ticket or a Promotion Winner

ARTICLE 10. PROMOTIONS

R19-3-1001. Definitions
In this Artlcle unless the context otherw15e requlres

I.W

2—1 “Category means player consumer, retaller Vendor or other person who partlclpates in the promotlon

3-2.“Charitable organization” means a non-profit organization organized and operated exclusively for charitable purposes
and is qualified under §502(c)(3) of the United States Internal Revenue Code.

3. “Media” means the method of communication, as in television, radio, print, outdoor, or Internet, with wide reach and
influence.

“Pr1ze type means cash free ticket or

merchandise, retaller or Vendor product or service, or discount on retailer or Vendor product or service.
“Promotion” means a program designed to increase awareness of the Lottery, Lottery beneficiaries, and Lottery

b

games and that is intended to increase the sale of Lottery tickets to produce the maximum amount of net revenue for
the state by-offering-an-inecentiveto-buy.

“Promotion playstyle” means the type of process or procedure used to control the promotion.

“Promotion Profile” means the written document in which the Lottery Commission authorizes the Director to issue an

order that contains all of the non-confidential promotion fundamentals required by these rules for a promotion.
6:8.“Promotional merchandise” means Lottery related goods, consumer products, or services provided by the Lottery for

use in a promotion.

79.“Promotional ticket” means a Arizena Lottery ticket from a current, active game or a specially designed game pro-
vided by the Lottery for use in a promotion.

8:10.“Targeted game or targeted games” means the specific game or games a promotion is intended to increase sales or
awareness of.

9:11.“Tickets” means one or more Lottery game plays from the targeted game or games.

[~

R19-3- 1002 Promotion Profile

1. Promotlon name;

pmes—avaﬂ-&b}e—rf—&pphe&b}e Promotlon Dlavstvle

Play-style—PromotionType; Category;

G&tegefy— Targeted game, games or Lotterv beneﬁmarles 1nvolved in the promotion;
o A-th : Promotion description;
Spee:—al—fe&%ufe—rﬂaﬂy— Promotlon selectlon crlterla if apt)llcable

Retail salespriee: Prize type and structure, 1nclud1ng the estimated number and size of monetary prizes, free tickets,
Coupons certlﬁcates dlscounts and merchandlse nr1zes avallable 1f am)llcable

- Retail sales price, if applicable;

9. %me—r&nge—rf—appl-le&b}e— romotlon date range !beglnnmg and endlng promotlon dates);

10. Day—er—éays—ef—fhe—week—rﬂwphe&b}e— Tlme range, if am)hcable
1. : s

days of the week if apohcable

12. Prometionselectioneriteriaifappheable: Special feature, if any: and
13. Prize draw eligibility requirements, including filing period for eligibility in a winners drawing, if applicable.

The Commission shall approve the Promotion Profile prior to the promotion being introduced to the public for participa-
tion.
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R19-3-1003. Promotion Play-Style Playstyle — Promotion Type
A. The Play-style playstyle for a specific promotion shall be fully described in the Promotion Profile and shall be one of the
following methods of play unless a different method is prescribed by another rule:

Second-Chance Drawing—non-winning tiekets—Players:
Seeend-Chanee Drawing—entry forms—Players:

PREEEERRFFELFE P TR LIRT
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POWERRBALE YN Doubler Promotion:

Second Chance Drawing — Player.

Second Chance Drawing — Retailer.

Retailer’s Second Chance Drawing — Retailer/Player.
Increased Prize Payment.

Buy X and Get Y Free — Player.

Sell X and Get Y Free — Retailer.

Validate X and Get Y Free — Retailer.

Buy X and Get Y Free, Every Nth Transaction — Player.
Sell X and Get Y Free, Every Nth Transaction — Retailer.
Complete Survey.

Special Events — Player.

Retailer Incentive.

Cross Promotion.

Media Promotion.

Customer Service.

Mystery Shopper — Retailer.

Ask For the Sale — Retailer.

Charitable Organization.

Public Contest — not related to specific Lottery game.
20. Multi-State Lottery (MUSL) Promotions.

More than one promotion may run concurrently.

Promotion may be held only on specific days of the week.
Promotion may be held only during specific hours of the day.
Promotion may be available for selected regions, zones, retailer groups or player groups. Groups may be made by busi-
ness codes, regions, county, zip code, chain designator, field representative or sales quota.

CrRRERERERFFFPFEERER R DD

3]
=

HEOF

R19-3-1004. Determination of a Winning Promotion
Eligibility to win a prize is based on compliance with the designated Play-style promoti

on playstyle as follows:
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Second Chance Drawing — Player. The player shall submit, as entry into a second chance drawing, the required cou-
pon, tickets or entry form as defined in the Promotion Profile. The player or players selected in the prize drawing pro-

=

cedure shall win the prize type designated in the Promotion Profile.

Second Chance Drawing — Retailer. The retailer shall submit, as entry into a second chance drawing, the required
coupon, tickets or entry form as defined in the Promotion Profile, or the Lottery may use information collected on its
database as defined in the Promotion Profile to qualify the retailer. The retailer or retailers selected in the prize draw-
ing procedure shall win the prize type designated in the Promotion Profile.

Retailer’s Second Chance Drawing — Retailer/Player. Retailers participating in the promotion shall ask players to
deposit the required coupon, tickets or entry form into a Drawing Container at the retailer’s location. The retailer shall
perform random drawings according to the Promotion Profile. The players selected in the drawings shall win the
prize type designated in the Promotion Profile. The Lottery shall provide the participating retailer with a predeter-
mined number of prizes for the promotion.

Increased Prize Payout. Players who win a particular prize denomination in the target game or games shall win an
additional amount specified in the Promotion Profile. The Promotion Profile shall define any required level of partic-
ipation to be eligible.

Buy X and Get Y Free — Player. Each time a player buys a predetermined number of tickets from the targeted game or
games, the player shall receive the prize type designated in the Promotion Profile. The Buy X requirement and the
Get Y Free shall be specified in the Promotion Profile.

Sell X and Get Y Free — Retailer. Each time a retailer sells a predetermined number of tickets from the targeted game
or games, the retailer shall receive the prize type designated in the Promotion Profile. The Sell X requirement and the
Get Y Free shall be specified in the Promotion Profile.

Validate X and Get Y Free — Retailer. Each time a retailer validates a predetermined number or prize amount from the
targeted game or games, the retailer shall receive the prize type designated in the Promotion Profile. The Validate X

requirement and the Get Y Free shall be specified in the Promotion Profile.
Buy X and Get Y Free, Every Nth Transaction — Player. Each time a player buys a predetermined number or type of

ticket or tickets from the target game or games and that purchase is the Nth transaction produced by the on-line sys-

tem, the player shall receive the prize type designated in the Promotion Profile. The Buy X requirement, the Get Y

Free, and the Nth transaction shall be specified in the Promotion Profile.

Sell X and Get Y Free, Every Nth Transaction — Retailer. Each time a retailer sells a predetermined number of tickets

from the target game or games and that sale is the Nth transaction produced by the on-line system, the retailer shall

receive the prize type designated in the Promotion Profile. The Sell X requirement, the Get Y Free, and the Nth trans-
action shall be specified in the Promotion Profile.

10. Complete Survey. The player or retailer who completes a designated survey shall receive the prize type designated in
the Promotions Profile.

11. Special Events — Players. Players who attend a Lottery sponsored special event may participate in activities designed
to promote Lottery products. Player participation may include spinning the Lottery prize wheel, various carnival type
games of little or no skill, or purchase of tickets for targeted game or games. The prize type shall be designated and
awarded according to the Promotion Profile.

12. Retailer Incentive. The retailer shall become eligible to earn the designated prize type through participation as
defined in the Promotion Profile.

13. Cross Promotion. Players who present a predetermined number of non-winning tickets of the targeted game or games
to a participating retailer or vendor shall win the prize type designated in the Promotion Profile.

14. Media Promotion. Players who participate in media related promotions shall be eligible to receive the prize type des-
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ignated in the Promotion Profile. The Lottery shall provide the participating media outlet with coupons or tickets
from the targeted game or games or promotional merchandise items.

15. Customer Service. If a player is inconvenienced or dissatisfied as a result of Lottery actions below the usual level of
service the Lottery provides, the Lottery may provide the player with the prize type designated in the Promotions Pro-
file.

16. Mystery Shopper — Retailer. The Lottery shall send mystery shoppers or spotters to visit randomly selected retailers
in the promotional area. Each retailer who meets the requirements specified in the Promotion Profile shall win the
designated prize type.

17. Ask For The Sale — Retailer. Each retailer participating in the promotion shall ask all customers who are determined
to be of legal gaming age if they want to purchase a Lottery ticket for the targeted game or games. If the retailer does
not ask an eligible customer, the customer shall receive a free coupon or ticket from the designated game. The Lottery
shall provide the participating retailer with a predetermined number of coupons or tickets from the targeted game or
games according to the Promotion Profile.

18. Charitable Organization. The Lottery shall provide a qualifying charitable organization with a predetermined number
of tickets, coupons, or promotional merchandise from a targeted game or games to distribute during their charitable
event.

19. Public Contest — not related to specific Lottery game. The Lottery may conduct a contest not related to any specific
Lottery game as defined in the Promotion Profile.

20. Multi-State Lottery (MUSL) Promotions. The Lottery may participate in a Multi-State Lottery game-related promo-

tion adopted by the MUSL board.
R19-3- 1005

R19-3-1006. P—Eemet-leﬂ—Vahdaﬂeﬂ—Req-uﬁemen-ts Repealed

R19-3-1007. Procedure for Claiming Prizes and Clalm Perlod
A. To clalm a promotlon prlze a clalmant may

B. Promotion details are subject to the terms of the Promotion Profile which may modify or specify the ownership, authenti-

cation, validation procedures, or the time period for claiming a prize.

R19-3-1008. Disputes Concerning a Promotion Ticket or a Promotion Winner
A. If a dispute between the Arizena Lottery and a claimant occurs concerning a promotion ticket or the winning of a promo-
tion prize, the Director is authorized to replace the disputed ticket or promotion prize with a ticket or tiekets promotion

prlz e of equlvalent Value from any current promot1on The decision of the Director is a ﬁnal, appealable agency act10n

(@

By accepting a prize, the winner, his or her heirs, or legal representative agrees to indemnify and hold harmless, release,
and discharge the Lottery, its employees, directors, and Commissioners from and against loss, claim, damage, suit, or
injury arising out of or relating to the acceptance of the prize.
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	NOTICE OF FINAL RULEMAKING
	TITLE 19: ALCOHOL, HORSE AND DOG RACING, LOTTERY, AND GAMING
	CHAPTER 3: ARIZONA STATE LOTTERY COMMISSION
	[R07-270]

	PREAMBLE
	1. Sections Affected Rulemaking Action
	R19-3-1001 Amend R19-3-1002 Amend R19-3-1003 Amend R19-3-1004 Amend R19-3-1005 Repeal R19-3-1006 Repeal R19-3-1007 Amend R19-3-1008 Amend

	2. The statutory authority for rulemaking, including both the authorizing statute (general) and the statutes the rules are implementing (specific):
	Authorizing statute: A.R.S. § 5-504(B) and (C)
	Implementing statute: A.R.S. § 5-504(B) and (C)

	3. The effective date of the rules:
	September 15, 2007

	4. A list of all previous notices appearing in the Register addressing the final rules:
	Notice of Rulemaking Docket Opening: 12 A.A.R. 1859, June 2, 2006
	Notice of Proposed Rulemaking: 12 A.A.R. 2389, July 7, 2006

	5. The name and address of agency personnel with whom persons may communicate regarding the rulemaking:
	Name: J. Art Macias Jr., Executive Director
	Address: Arizona State Lottery 4740 E. University Drive Phoenix, AZ 85034
	Telephone: (480) 921-4505
	Fax: (480) 921-4488
	E-mail: amacias@azlottery.gov
	or
	Name: Pam DiNunzio
	Address: Arizona State Lottery 4740 E. University Drive Phoenix, AZ 85034
	Telephone: (480) 921-4489
	Fax: (480) 921-4488
	E-mail: pdinunzio@azlottery.gov

	6. An explanation of the rules, including the agency’s reason for initiating the rules:
	Article 10 sets forth provisions unique to the conduct of Lottery promotions to increase sales, public awareness of Lottery game...

	7. A reference to any study relevant to the rules that the agency reviewed and either proposes to rely on or not rely on in its ...
	None

	8. A showing of good cause why the rules are necessary to promote a statewide interest if the rules will diminish a previous grant of authority of a political subdivision of this state:
	Not applicable

	9. The summary of the economic, small business, and consumer impact:
	The rules for Article 10, Promotions, describe various types of Lottery promotions and procedures relating to these promotions. ...
	A. The Arizona State Lottery. Costs to the agency related to this rulemaking are included in the agency’s appropriated budget. T...
	B. Businesses Directly Affected by this Rulemaking. Businesses affected by these rules are Lottery retailers who sell Lottery ga...
	C. Consumers and the Public. There are no costs to the public associated with this rulemaking. The description of promotion procedures will assist players in understanding how to participate in Lottery promotions and claim winning promotional prizes.
	D. State Revenues. These rules allow the Lottery to introduce various product promotions, thus providing the state with a potential to increase revenue.
	This rulemaking clarifies Lottery promotion procedures and will not have any identifiable economic impact on political subdivisions of the state, private and public employment, or the general public.

	10. A description of the changes between the proposed rules, including supplemental notices, and final rules (if applicable):
	There are no substantive changes between the proposed rules and the final rules.

	11. A summary of the comments made regarding the rules and the agency response to them:
	No oral or written comments were received regarding the rules.

	12. Any other matters prescribed by statute that are applicable to the specific agency or to any specific rule or class of rules:
	Not applicable

	13. Incorporation by reference and their location in the rules:
	Not applicable

	14. Was this rule previously made as an emergency rule?
	No

	15. The full text of the rules follows:

	TITLE 19: ALCOHOL, HORSE AND DOG RACING, LOTTERY, AND GAMING
	CHAPTER 3: ARIZONA STATE LOTTERY COMMISSION
	ARTICLE 10. PROMOTIONS
	Section
	R19-3-1001. Definitions
	R19-3-1002. Promotion Profile
	R19-3-1003. Promotion Play Style Playstyle - Promotion Type
	R19-3-1004. Determination of a Winning Promotion
	R19-3-1005. Promotion Ticket Ownership and Payment for Promotion Winnings Repealed
	R19-3-1006. Promotion Validation Requirements Repealed
	R19-3-1007. Procedure for Claiming Prizes and Claim Period
	R19-3-1008. Disputes Concerning a Promotion Ticket or a Promotion Winner

	ARTICLE 10. PROMOTIONS
	R19-3-1001. Definitions
	In this Article, unless the context otherwise requires:
	1. “Best interests of the Lottery” means advantageous to the Lottery as determined by the Director.
	2.1.“Category” means player, consumer, retailer, vendor, or other person who participates in the promotion.
	3.2.“Charitable organization” means a non-profit organization organized and operated exclusively for charitable purposes and is qualified under §502(c)(3) of the United States Internal Revenue Code.
	3. “Media” means the method of communication, as in television, radio, print, outdoor, or Internet, with wide reach and influence.
	4. “Prize type” means cash, free ticket or tickets from same or different game product, ticket coupon, drawing coupon, discount ...
	5. “Promotion” means a program designed to increase awareness of the Lottery, Lottery beneficiaries, and Lottery games and that ...
	6. “Promotion playstyle” means the type of process or procedure used to control the promotion.
	7. “Promotion Profile” means the written document in which the Lottery Commission authorizes the Director to issue an order that contains all of the non-confidential promotion fundamentals required by these rules for a promotion.
	6.8.“Promotional merchandise” means Lottery related goods, consumer products, or services provided by the Lottery for use in a promotion.
	7.9.“Promotional ticket” means a Arizona Lottery ticket from a current, active game or a specially designed game provided by the Lottery for use in a promotion.
	8.10.“Targeted game or targeted games” means the specific game or games a promotion is intended to increase sales or awareness of.
	9.11.“Tickets” means one or more Lottery game plays from the targeted game or games.
	R19-3-1002. Promotion Profile

	A. The Commission shall approve orders in accordance with A.R.S. § 5-504(C) for the specific Promotion Profile prior to the prom...
	B. At a minimum, the Promotion Profile for each promotion shall contain the following information:
	1. Promotion name;
	2. Prize type and structure, including the estimated number and size of monetary prizes, free tickets, and merchandise prizes available, if applicable; Promotion playstyle;
	3. Play style - Promotion Type; Category;
	4. Category; Targeted game, games or Lottery beneficiaries involved in the promotion;
	5. Targeted game or games or products involved in the Promotion; Promotion description;
	6. Special feature, if any; Promotion selection criteria, if applicable;
	7. Retail sales price; Prize type and structure, including the estimated number and size of monetary prizes, free tickets, coupons, certificates, discounts, and merchandise prizes available, if applicable;
	8. Promotion date range (beginning and ending promotion dates, term of the promotion; Retail sales price, if applicable;
	9. Time range, if applicable; Promotion date range (beginning and ending promotion dates);
	10. Day or days of the week, if applicable; Time range, if applicable;
	11. Prize draw eligibility requirements, including filing period for eligibility in a winners drawing, if applicable; Day or days of the week, if applicable;
	12. Promotion selection criteria, if applicable. Special feature, if any; and
	13. Prize draw eligibility requirements, including filing period for eligibility in a winners drawing, if applicable.

	B. The Commission shall approve the Promotion Profile prior to the promotion being introduced to the public for participation.
	R19-3-1003. Promotion Play Style Playstyle - Promotion Type

	A. The Play style playstyle for a specific promotion shall be fully described in the Promotion Profile and shall be one of the following methods of play unless a different method is prescribed by another rule:
	1. Second Chance Drawing - non-winning tickets - Players.
	2. Second Chance Drawing - entry forms - Players.
	3. Second Chance Drawing - low or mid-tier winners - Players.
	4. Increased Prize Payment.
	5. Buy X and Get Y Free - tickets.
	6. Buy X and Get Y Free - ticket coupon.
	7. Buy X and Get Y Free - drawing coupon.
	8. Buy X and Get Y Free - merchandise.
	9. Buy X and Get Y Free - cash prize.
	10. Buy X and Get Y Free, every Nth transaction - tickets.
	11. Buy X and Get Y Free, every Nth transaction - ticket coupon.
	12. Buy X and Get Y Free, every Nth transaction - drawing coupon.
	13. Buy X and Get Y Free, every Nth transaction - merchandise prize.
	14. Buy X and Get Y Free, every Nth transaction - cash prize.
	15. Buy X and Get Y Free, every Nth transaction - Partner Play.
	16. Buy X and Get Y Free, No Match - tickets.
	17. Buy X and Get Y Free, No Match - ticket coupon.
	18. Buy X and Get Y Free, No Match - drawing coupon.
	19. Buy X and Get Y Free, No Match - merchandise prize.
	20. Buy X and Get Y Free, No Match - cash prize.
	21. Buy X and Get Y Free, Day of the Week - tickets.
	22. Buy X and Get Y Free, Day of the Week - ticket coupon.
	23. Buy X and Get Y Free, Day of the Week - drawing coupon.
	24. Buy X and Get Y Free, Day of the Week - merchandise prize.
	25. Buy X and Get Y Free, Day of the Week - cash prize.
	26. Buy X and Get Y Free, Multi-Draw - tickets.
	27. Buy X and Get Y Free, Multi-Draw - ticket coupon.
	28. Buy X and Get Y Free, Multi-Draw - drawing coupon.
	29. Buy X and Get Y Free, Multi-Draw - merchandise prize.
	30. Buy X and Get Y Free, Multi-Draw - cash prize.
	31. Buy X and Get Y Free, Non-Winning Tickets - tickets.
	32. Buy X and Get Y Free, Non-Winning Tickets - ticket coupon.
	33. Buy X and Get Y Free, Non-Winning Tickets - drawing coupon.
	34. Buy X and Get Y Free, Non-Winning Tickets - merchandise prize.
	35. Buy X and Get Y Free, Non-Winning Tickets - cash prize.
	36. Complete Survey - Tickets.
	37. Complete Survey - Ticket Coupon.
	38. Complete Survey - Drawing Coupon.
	39. Complete Survey - Merchandise Prize.
	40. Complete Survey - Cash Prize.
	41. Buy X Get Y Free Coupon - Direct Mail.
	42. Buy X Get Y Free Coupon - Newspaper.
	43. Happy Birthday Club Coupon.
	44. Special Events - Non-winning Tickets.
	45. Special Events - Spin of the Lottery Prize Wheel.
	46. Special Events - Various Games of Little or No Skill.
	47. Special Events - Guess How Many?.
	48. Special Events - Where’s Willy?.
	49. Second Chance Drawing - Retailer.
	50. Retailer Incentive - Sales.
	51. Retailer Incentive - Point-of-Sale.
	52. Mystery Shopper - Retailer.
	53. Ask for the Sale - Retailer.
	54. Ask Me What the Jackpot Is - Retailer.
	55. Ask Me What the Grand Prize Is - Retailer.
	56. Retailer’s Second Chance Drawing - Retailer/Player.
	57. Cross Promotion - Vendor.
	58. Radio Promotion - Vendor.
	59. Charitable Organization.
	60. Public Contest - not related to specific Lottery game.
	61. Customer Service - Tickets.
	62. Customer Service - Ticket Coupon.
	63. Customer Service - Merchandise.
	64. POWERBALL™ Doubler Promotion.
	65. POWERBALL™ - MUSL Promotions.
	1. Second Chance Drawing - Player.
	2. Second Chance Drawing - Retailer.
	3. Retailer’s Second Chance Drawing - Retailer/Player.
	4. Increased Prize Payment.
	5. Buy X and Get Y Free - Player.
	6. Sell X and Get Y Free - Retailer.
	7. Validate X and Get Y Free - Retailer.
	8. Buy X and Get Y Free, Every Nth Transaction - Player.
	9. Sell X and Get Y Free, Every Nth Transaction - Retailer.
	10. Complete Survey.
	11. Special Events - Player.
	12. Retailer Incentive.
	13. Cross Promotion.
	14. Media Promotion.
	15. Customer Service.
	16. Mystery Shopper - Retailer.
	17. Ask For the Sale - Retailer.
	18. Charitable Organization.
	19. Public Contest - not related to specific Lottery game.
	20. Multi-State Lottery (MUSL) Promotions.

	B. More than one promotion may run concurrently.
	C. Promotion may be held only on specific days of the week.
	D. Promotion may be held only during specific hours of the day.
	E. Promotion may be available for selected regions, zones, retailer groups or player groups. Groups may be made by business codes, regions, county, zip code, chain designator, field representative or sales quota.
	R19-3-1004. Determination of a Winning Promotion


	Eligibility to win a prize is based on compliance with the designated Play style promotion playstyle as follows:
	1. Second Chance Drawing - non-winning tickets - Players. The player shall send the Lottery game non-winning ticket or tickets f...
	2. Second Chance Drawing - entry forms - Players. The player shall send a completed entry form required in the Promotion Profile...
	3. Second Chance Drawing - low or mid-tier winners - Players. Players who win a particular prize denomination in the targeted ga...
	4. Increased Prize Payment. Players who win a particular prize denomination in the targeted game or games shall win an additiona...
	5. Buy X and Get Y Free - tickets. Each time a player buys a predetermined number of the targeted game or games tickets, the player will receive a predetermined number of additional tickets free according to the Promotions Profile.
	6. Buy X and Get Y Free - ticket coupon. Each time a player buys a predetermined number of the targeted game or games tickets, t...
	7. Buy X and Get Y Free - drawing coupon. Each time a player buys a predetermined number of the targeted game or games tickets, ...
	8. Buy X and Get Y Free - merchandise. Each time a player buys a predetermined number of the targeted game or games tickets, the player will receive a merchandise prize according to the Promotions Profile.
	9. Buy X and Get Y Free - cash prize. Each time a player buys a predetermined number of the targeted game or games tickets, the player will receive a cash prize according to the Promotions Profile.
	10. Buy X and Get Y Free, every Nth transaction - tickets. Each time a player buys a predetermined number of the targeted game o...
	11. Buy X and Get Y Free, every Nth transaction - ticket coupon. Each time a player buys a predetermined number of the targeted ...
	12. Buy X and Get Y Free, every Nth transaction - drawing coupon. Each time a player buys a predetermined number of the targeted...
	13. Buy X and Get Y Free, every Nth transaction - merchandise prize. Each time a player buys a predetermined number of the targe...
	14. Buy X and Get Y Free, every Nth transaction - cash prize. Each time a player buys a predetermined number of the targeted gam...
	15. Buy X and Get Y Free, every Nth transaction - Partner Play. Each time a player buys a predetermined number of the targeted g...
	16. Buy X and Get Y Free, No Match - tickets. Each time a player buys a predetermined number of the targeted game or games ticke...
	17. Buy X and Get Y Free, No Match - ticket coupon. Each time a player buys a predetermined number of the targeted game or games...
	18. Buy X and Get Y Free, No Match - drawing coupon. Each time a player buys a predetermined number of the targeted game or game...
	19. Buy X and Get Y Free, No match - merchandise prize. Each time a player buys a predetermined number of the targeted game or g...
	20. Buy X and Get Y Free, No Match - cash prize. Each time a player buys a predetermined number of the targeted game or games ti...
	21. Buy X and Get Y Free, Day of the Week - tickets. Each time a player buys a predetermined number of the targeted game or game...
	22. Buy X and Get Y Free, Day of the Week - ticket coupon. Each time a player buys a predetermined number of the targeted game o...
	23. Buy X and Get Y Free, Day of the Week - drawing coupon. Each time a player buys a predetermined number of the targeted game ...
	24. Buy X and Get Y Free, Day of the Week - merchandise prize. Each time a player buys a predetermined number of the targeted ga...
	25. Buy X and Get Y Free, Day of the Week - cash prize. Each time a player buys a predetermined number of the targeted game or g...
	26. Buy X and Get Y Free, Multi-Draw - tickets. Each time a player buys a predetermined number of the targeted game or games tic...
	27. Buy X and Get Y Free, Multi-Draw - ticket coupon. Each time a player buys a predetermined number of the targeted game or gam...
	28. Buy X and Get Y Free, Day of the Week - drawing coupon. Each time a player buys a predetermined number of the targeted game ...
	29. Buy X and Get Y Free, Multi-Draw - merchandise prize. Each time a player buys a predetermined number of the targeted game or...
	30. Buy X and Get Y Free, Multi-Draw - cash prize. Each time a player buys a predetermined number of the targeted game or games ...
	31. Buy X and Get Y Free, Non-Winning Tickets - tickets. Each time a player buys a predetermined number of the targeted game or ...
	32. Buy X and Get Y Free, Non-Winning Tickets - ticket coupon. Each time a player buys a predetermined number of the targeted ga...
	33. Buy X and Get Y Free, Non-Winning Tickets - drawing coupon. Each time a player buys a predetermined number of the targeted g...
	34. Buy X and Get Y Free, Non-Winning Tickets - merchandise prize. Each time a player buys a predetermined number of the targete...
	35. Buy X and Get Y Free, Non-Winning Tickets - cash prize. Each time a player buys a predetermined number of the targeted game ...
	36. Complete Survey - Tickets. If a player completes a survey, the player will receive a predetermined number of the target game or games tickets free according to the Promotions Profile.
	37. Complete Survey - Ticket Coupon. If a player completes a survey, the player will receive a coupon to be redeemed for a predetermined number of tickets free with the purchase of the same game tickets according to the Promotions Profile.
	38. Complete Survey - Drawing Coupon. If a player completes a survey, the player will receive a coupon to be sent to the Lottery...
	39. Complete Survey - Merchandise Prize. If a player completes a survey, the player will receive a merchandise prize according to the Promotions Profile.
	40. Complete Survey - Cash Prize. If a player completes a survey, the player will receive a cash prize according to the Promotions Profile.
	41. Buy X Get Y Free Coupon - Direct Mail. Players who receive the Buy X Get Y Free coupon in the mail may redeem the coupon at any Lottery retailer for a Lottery ticket stated on the coupon and listed in the Promotion Profile.
	42. Buy X Get Y Free Coupon - Newspaper. Players who receive the Buy X Get Y Free coupon in the local Newspaper may redeem the coupon at any Lottery retailer for a Lottery ticket stated on the coupon and listed in the Promotion Profile.
	43. Happy Birthday Club Coupon. Players who mail a form with their name, address, phone number and birthday to the Lottery will receive a coupon which can be redeemed at any Lottery retailer for one Lottery ticket on their birthday.
	44. Special Events - Non-winning Tickets. Each time a player turns in a predetermined number of the targeted game or
	games non-winning tickets to a special event location, the player will receive a merchandise prize according to the Promotions Profile.
	45. Special Events - Spin of the Lottery Prize Wheel. Each player who visits a special event location may spin the Lottery Prize...
	46. Special Events - Various Games of Little or No Skill. Each player who visits a special event location may play any number of carnival type games to win the prize indicated in the Promotion Profile and listed at the special event game.
	47. Special Events - Guess How Many? Each player who visits a special event location shall complete a form with their name, addr...
	48. Special Events - Where’s Willy? Clues to Windfall Willie’s whereabouts shall be announced on the participating radio station...
	49. Second Chance Drawing - Retailer. The Arizona Lottery retailer shall send the entry form required in the Promotion Profile t...
	50. Retailer Incentive - Sales. Retailers who increase Lottery ticket sales for the targeted game or games by a particular perce...
	51. Retailer Incentive - Point-of-Sale. Retailers who display a defined number of point-of-sale pieces during the designated period specified in the Promotion Profile shall win the corresponding prize listed in the Promotion Profile.
	52. Mystery Shopper - Retailer. The Lottery shall send out mystery shoppers or spotters to visit randomly selected retailers in ...
	53. Ask for the Sale - Retailer. Retailers participating in the promotion shall ask all customers if they want to purchase a Lot...
	54. Ask Me What the Jackpot Is - Retailer. Customers who ask a participating retailer what the targeted game’s jackpot is and th...
	55. Ask Me What the Grand Prize Is - Retailer. Customers who ask a participating retailer what the targeted game’s Grand Prize i...
	56. Retailer’s Second Chance Drawing - Retailer/Player. Retailers participating in the promotion shall ask all players to place ...
	57. Cross Promotion - Vendor. Players who present a predetermined number of non-winning tickets of the targeted game or games to...
	58. Radio Promotion - Vendor. The caller to a radio station who answers a Lottery trivia question correctly or the Nth caller at...
	59. Charitable Organization. The Lottery may provide a qualifying charitable organization with a predetermined number of the tar...
	60. Public Contest - not related to specific Lottery game. The Lottery may conduct a contest not related to any specific Lottery...
	61. Customer Service - Tickets. If a player is inconvenienced or is unhappy as a result of Lottery actions below the usual level...
	62. Customer Service - Ticket Coupon. If a player is inconvenienced or is unhappy as a result of Lottery actions below the usual...
	63. Customer Service - Merchandise. If a player is inconvenienced or is unhappy as a result of Lottery actions below the usual l...
	64. POWERBALL™ Doubler Promotion. A player who purchases a predetermined number of POWERBALL™ tickets for a single draw are elig...
	65. POWERBALL™ - MUSL Promotions. The Lottery may participate in POWERBALL™ promotions adopted by the MUSL board.
	1. Second Chance Drawing - Player. The player shall submit, as entry into a second chance drawing, the required coupon, tickets ...
	2. Second Chance Drawing - Retailer. The retailer shall submit, as entry into a second chance drawing, the required coupon, tick...
	3. Retailer’s Second Chance Drawing - Retailer/Player. Retailers participating in the promotion shall ask players to deposit the...
	4. Increased Prize Payout. Players who win a particular prize denomination in the target game or games shall win an additional a...
	5. Buy X and Get Y Free - Player. Each time a player buys a predetermined number of tickets from the targeted game or games, the...
	6. Sell X and Get Y Free - Retailer. Each time a retailer sells a predetermined number of tickets from the targeted game or game...
	7. Validate X and Get Y Free - Retailer. Each time a retailer validates a predetermined number or prize amount from the targeted...
	8. Buy X and Get Y Free, Every Nth Transaction - Player. Each time a player buys a predetermined number or type of ticket or tic...
	9. Sell X and Get Y Free, Every Nth Transaction - Retailer. Each time a retailer sells a predetermined number of tickets from th...
	10. Complete Survey. The player or retailer who completes a designated survey shall receive the prize type designated in the Promotions Profile.
	11. Special Events - Players. Players who attend a Lottery sponsored special event may participate in activities designed to pro...
	12. Retailer Incentive. The retailer shall become eligible to earn the designated prize type through participation as defined in the Promotion Profile.
	13. Cross Promotion. Players who present a predetermined number of non-winning tickets of the targeted game or games to a participating retailer or vendor shall win the prize type designated in the Promotion Profile.
	14. Media Promotion. Players who participate in media related promotions shall be eligible to receive the prize type designated ...
	15. Customer Service. If a player is inconvenienced or dissatisfied as a result of Lottery actions below the usual level of service the Lottery provides, the Lottery may provide the player with the prize type designated in the Promotions Profile.
	16. Mystery Shopper - Retailer. The Lottery shall send mystery shoppers or spotters to visit randomly selected retailers in the ...
	17. Ask For The Sale - Retailer. Each retailer participating in the promotion shall ask all customers who are determined to be o...
	18. Charitable Organization. The Lottery shall provide a qualifying charitable organization with a predetermined number of tickets, coupons, or promotional merchandise from a targeted game or games to distribute during their charitable event.
	19. Public Contest - not related to specific Lottery game. The Lottery may conduct a contest not related to any specific Lottery game as defined in the Promotion Profile.
	20. Multi-State Lottery (MUSL) Promotions. The Lottery may participate in a Multi-State Lottery game-related promotion adopted by the MUSL board.
	R19-3-1005. Promotion Ticket Ownership and Payment for Promotion Winnings Repealed

	A. Until a ticket is signed, the ticket is owned by its physical possessor.
	B. When signed, the claimant whose signature appears on the ticket is entitled to the corresponding prize.
	C. The Arizona Lottery shall only make payment to the claimant, less any authorized debt set-off amounts, who is also the ticket holder.
	D. All prize levels are specified in the Promotion Profile. Each play winning any prize entitles the winner to the prize or prize amount specified in the Promotion Profile.
	R19-3-1006. Promotion Validation Requirements Repealed

	A. Each promotion ticket shall be valid and validated prior to payment of a prize.
	B. To be a valid promotion ticket and eligible to receive a prize, a ticket shall satisfy all the requirements established by 19 A.A.C. 3.
	R19-3-1007. Procedure for Claiming Prizes and Claim Period

	A. To claim a promotion prize, a claimant may take the ticket to a participating retailer or a Lottery office, or mail the ticke...
	B. In order for the claimant to receive payment, a winning promotion ticket shall be received by the Arizona Lottery or a retailer no later than the time specified in the Promotion Profile.
	B. Promotion details are subject to the terms of the Promotion Profile which may modify or specify the ownership, authentication, validation procedures, or the time period for claiming a prize.
	C. In the case of a drawing prize, the claimant must claim the prize no later than 5:00 p.m. (Phoenix time) on the final day designated by the Director and on file at the Arizona Lottery.
	R19-3-1008. Disputes Concerning a Promotion Ticket or a Promotion Winner

	A. If a dispute between the Arizona Lottery and a claimant occurs concerning a promotion ticket or the winning of a promotion pr...
	B. If a defective promotion ticket is obtained, the Arizona Lottery shall replace the defective ticket with a ticket of equivale...
	C. The Arizona Lottery shall not be liable for paying the difference in a prize amount previously paid to a claimant and the actual amount that should be paid unless the claimant provides documentation establishing:
	1. The claimant was paid the lesser amount, and;
	2. The claimant is entitled to greater amount, according to the records on file at the Arizona Lottery and the criteria set forth in these rules and Lottery Commission Order authorizing promotion pursuant to A.R.S. § 5-504(C) or A.R.S. § 5-504(D).

	C. By accepting a prize, the winner, his or her heirs, or legal representative agrees to indemnify and hold harmless, release, a...






<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveEPSInfo true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /Description <<
    /FRA <>
    /ENU (Use these settings to create PDF documents with higher image resolution for improved printing quality. The PDF documents can be opened with Acrobat and Reader 5.0 and later.)
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308000200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e30593002537052376642306e753b8cea3092670059279650306b4fdd306430533068304c3067304d307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e30593002>
    /DEU <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


